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Interview: Tina Reber

Can you please tell the readers about yourself and 
the types of books that you write?

My personal story into writing is becoming almost cli-
ché.  I, too, like many others, was inspired after reading 
the Twilight novels.  I had a dream which turned into 
the tail end of chapter one – the meet cute.  I write 
what is considered Adult Contemporary Romance, 
which is nicely stating that it’s current mainstream 
romance with descriptive sex.    I am an avid reader, so 
I’m writing the kind of stories I personally like to read.  
I’m a mom, a wife, a decent cook, and I hate house-
work like most people.  I’ve spent many, many years in 
Corporate America, only recently becoming a self-em-
ployed, full time author.  It’s the best career decision 
I’ve ever made, but I had to wait until the time was 
right for me and my writing. 

What made you decide to go the self-publishing 
route rather than the traditional publishing route?

I started writing while I was employed full time at a 
large corporation.  One of my co-worker friends was 
my first beta reader and she informed me that another 
one of our co-workers wrote a novel.  Through that 
initial conversation, I was introduced to CreateSpace, 
the self-publishing company which had been recently 
acquired by Amazon at that time.  I finished writing 
the novel and published it through them, wanting to 
see it in book form more than anything.  It wasn’t until 
I had that first book in hand when I started research-
ing how to get traditionally published.    That’s when I 
started hearing all of the horror stories: being ignored 
for months in an agent’s slush pile, getting turned down 
for representation, and finding that the likelihood for 
an unknown like me to get traditionally published was 
akin to finding that needle in a haystack.  I started to 
write my first query letter and abandoned all hope at 
the same time.  
I ordered 80 copies of my novel and gave them away.  
Some people were kind enough to give me the cost of 
the book in print.  Most of them were friends. 

Not wanting to feel defeated, I saved my query letter 
and went on with my efforts.  I’ve never sent a query 
letter to anyone – at all – so don’t ask to see mine be-
cause it probably sucks.

What tips or advice would you offer to writers who 
are about to join the self-published community?

If you have a story in you, write it.  Finish it.  Go to 
CreateSpace.com and publish it.  If you don’t do the 
first two steps, then you’ll never be an author.
It’s important to get over the perceptions that self-pub-
lishing is “less than” publishing with a traditional 
house. Look at the top sellers right now and see how 
many self-published authors are outranking the sea-
soned best sellers. Many traditional published authors

are moving toward self-publishing, seeing larger profit 
margins during this monumental shift into ebooks.  If 
you have a novel for sale on a commercially recognized 
site with an ISBN or ASIN number, you are published.   
Doesn’t matter who did the work to get you there.
Funny, but the big houses that first turned many of my 
friends down are now clamoring for book rights.  
Remember that book bloggers are your best friends.  
If they don’t like your novel, chances are others won’t 
either.   Sorry, but that’s the hard truth.   Seek out blog-
gers who read your genre.  Make friends.  Be genuine.  
They already have the audience you are trying to reach.  
Watch what other authors in your genre are doing, how 
they behave, interact, etc.  This is the time when it’s 
okay to be voyeuristic.  
Give yourself the harsh reality check.  If you start out 
thinking that you have written THE BEST book and 
get pissy wondering why no one will give it a chance, 
you are starting off on the wrong foot.  You will quickly 
learn humility.  
Make friends.  That means interact, socialize, be nice, 
be friendly.  Don’t post your novel on another author’s 
blog, Facebook page, or Twitter feed.  Don’t ask other 
authors to read your novel because chances are they 
won’t.  I read what my friends are reading… what oth-
ers are buzzing about.  Word of mouth is STILL the best 
way to market.
You’ll find that most authors have tips/information for 
other authors on their websites.  There is no secret rec-
ipe.  You have to mix it all together and keep on trying 
to make it work.

Can you tell us about some of the hurdles you’ve 
overcome on the path to becoming a self-published 
author? Did you have any idea at the start what the 
process really would really entail?

Sometimes I joke that writing the first book was the 
easy part.  I’ve become a website designer, book cover 
designer, marketing manager, social network navigator, 
accountant, business card creator…. You get the pic-
ture.  But I HAD a story in me.  It kept me up at night 
to the point that I’d get up and jot notes down in the 
wee hours. I’d pull over while driving to work to write 
down dialog or a thought I had.  I have corporate meet-
ing agendas with plot points written in the margins.  
Writing your story consumes you.  If you’re reading 
this and nodding your head, you get it. You can’t think 
of anything else but what your characters are doing, 
thinking, feeling, or saying. So don’t worry about 

anything else until you put the last period in your 
manuscript.
Hurdles are what you make of them.  People will tell 
you “you can’t” or “you won’t”.  Others may tell you 
that your story isn’t marketable or string together 
countless other words to make you want to give up 
this crazy dream.   There are so many out there just 
waiting to knock you down, and many others who 
do it unconsciously because human nature tends to 
make us complain when a product lets us down way 
before we take the time to dole out praise.  Persever-
ance, folks.  Chin up.  Got to roll with the punches.  
Anxiety attacks stink.  Trust me.  You don’t even want 
to know what four baby aspirin cost me in the emer-
gency room.  While I was there, I did some recon for 
my next novel, so it wasn’t all a waste.  Even swapped 
Facebook info with the nurse who drew my blood.  
But that’s my crazy story.
This book that is getting me attention now was 
self-published TWO years ago.   Sometimes, it’s just a 
matter of timing.

As a self-published author, how exactly do you 
promote your books? What kind of marketing do 
you do?

There are countless books out there instructing you 
how to master social media.  I’m on Facebook and 
Twitter every day. I did the Facebook ads in the very 
beginning.  It was a good way to get visible.  
But I don’t market anymore.  What??  That’s right, I 
don’t really market anymore.  I make relationships.  I 
make friendships.  I give out love every day.   I have 
a Facebook Fan Page for the book and an Author 
Page for me to post out my authorish/bookish stuff.  I 
belong to a few FB groups.  I’m hopefully going to get 
my website blog in better order.  I give books away.  
I’ll be giving Kindle Fires away when my next book 
launches.  I’ll be giving away a Nook when my next 
novel releases on B&N. 
I interact. 
I respond to email, to messages, to anyone who 
reaches out to me.  
For those of you reading this that already follow me 
on FB, you’ll see that I promote other people’s novels 
more than I do my own work.  I do this because I 
love to read and I am connecting with readers – peri-
od.  I’ve also made relationships, unbreakable friend-
ships, with other authors. We share the love, the pain, 
the triumphs, and the tribulations. But my



situation is unique; I made the friendships first and 
now my core circle is making history.  
We have learned that being an island as an author is a 
lonely place to be.  After all, readers don’t just read one 
book and then call it quits.  They want the next good 
book and the next one after that.  We share so many 
of the same readers, it’s amazing.  And these readers 
(mostly women) are now all friends of mine, friends 
of theirs, and becoming friends inside with one anoth-
er.  It’s a huge, happy family that keeps growing and 
growing.

Beyond your marketing efforts, how do you connect 
with your readers?

I reach out and grab them.  No, just kidding.  But I am 
me, every day.  I am accessible.  I respond.  My friend-
ships on Facebook mean more to me than gold.   I 
have best friends that I’ve never met in person.  I have 
friends in twenty different countries.  For me, this 
journey isn’t just about the book or selling the book.  
It’s so much more.  I’ve been enriched with things that 
are intangible and I will be forever grateful to those 
people I’ve encountered along the way.   Many of those 
people have characters named after them and/or are 
mentioned as names in the storylines.  
The first book bloggers who gave me a chance are now 
minor characters in my next book.  My way of saying 
“thanks” in different words and ways.
Readers magically find other readers.  I struck up a 
conversation with a woman who was taking a break 
from her novel at the pool where we just vacationed.  
Her husband was also engrossed in a thick novel about 
espionage.  I could tell just from the covers that he was 
reading about stuff that blows up and she was reading 
a book with delicious sex.  Both were happy campers.  
Don’t be afraid to talk about your work with others.  
The lady at the pool has my business card now.

Do you have any upcoming projects that you are cur-
rently working on and are willing to share with us?

The sequel to my first novel, Love Unscripted, will be 
released at the end of August, 2012, titled Love Unre-
hearsed.  I also have a three book spin-off series from 
that which will be mostly stand alone novels (still 
best to be read in order) covering the Trent Brothers.  
Adam Trent’s book “Jacked” is planned for an end of 
2012 release and is a contemporary romance with a bit 
more erotica to the sex, still staying in the romance

genre.
I’ve also started a sci-fi romance, which I intend to 
make into a series as well.  Okay, it takes place on 
another planet and there may be some space travel, but 
that’s about as sci-fi as I get.  

Do you have a favorite book or character in a book 
that inspired you to write?

There isn’t enough space here to start listing all the 
characters and books that have inspired me.  Like I 
said, Twilight set things in motion for me as a writer 
as well as getting me back into the love of reading, so 
Thank You Stephenie Meyer.

Tina Reber’s Links:
Website http://www.tinareber.com 
Facebook:  https://www.facebook.com/#!/authortin-
areber
Facebook:  https://www.facebook.com/#!/tina.reber
Twitter:  https://twitter.com/TinaReber

The Good and Bad of  Self  Publishing
by Tara Chevrestt

So, you’ve finally wrote the last word of that book… Where should you send it? What publishers should you 
query? Why even use a publisher? Every author asks these things, either during book one or book five…
I’d like to share my thoughts.

First, I’ve been on both sides of the fence. I have self-published and I have gone to publishers. This is my 
opinion based on my own experiences. I’m sure if you ask around, some will sing a different tune. I encour-
age everyone to ask around. Everyone has a unique story/experience.

What are some of the PROS to self-publishing?
1. You have complete control. You want a certain model on your cover? You want to monitor your 
sales on a daily basis? You want your book released within a certain amount of time or on a certain 
day? You best self-publish. Remember, publishers get final say on everything. After all, they are in-
vesting their money.
2. You don’t have to worry about getting ripped-off. I truly believe some publishers out there are 
not reporting authors’ full sales and are taking more than their agreed upon sum of royalties. With 
self-publishing, you don’t need to worry about that.
3. You don’t want to see your book next to a m/m/m ménage? If you’re offended really easy by books 
not of your genre/category, you may want to self-publish. A publisher will list your book where they 
want to, next to whoever’s book they want to. Oh, and they’ll tag it how they want to, whether you 
agree or not.
4. You want to make your book free? Again, consider self-publishing and look into Amazon’s KDP 
program.
5. You make all the money. ‘Nuff said. ;)

Now that we got the good stuff out of the way, let’s talk about the bad.
1. It can be expensive. Shop around for the best cover art/editing, but don’t skim too much. Howev-
er, you can fork over twenty-five dollars or 500 dollars, but there is no guarantee you’ll make it back.
2. Every reviewer thinks they are an editor nowadays, and for some reason, they see “self-published” 
and they automatically think “crappy editing.” They are going to watch for every single head hop 
(Some even count them and mention them in their reviews.) Be sure you hire an editor, and I rec-
ommend listening to the person.
3. Formatting can be tricky. Whereas Amazon KDP is pretty simple, I hear Smashwords can be a tad 
complicated. Everywhere you publish, each distributor will have different formatting guidelines, and 
I guarantee it will give you a headache.

And last, but not least, I’ve got an in-between. I was going to put this on my CON list, but then I had a deep 
thought: Most small publishers don’t bother to promote you anyway. I was going to say, “You’re on your own 
with promotion.”

You are. If you don’t feel good about Facebook’ing, Blogging, Tweeting, Pinning all day long about yourself 
and your books, self-publishing may be a bad route to take. In that case, be sure that when you shop around 
for publishers, you choose one that actually does something besides editing and cover art and tossing you 
on Bookstrand or All Romance.



Interview: Allison Merritt

Can you please tell the readers about yourself and 
the types of books that you write?

I’m from the Ozark Mountains in Missouri where I 
live with my husband and dogs. I’m a catalog techni-
cian for a local library, but my evenings and weekends 
are devoted to writing. I have a B.A. in mass commu-
nications emphasis in print journalism, but fiction 
writing has always been my true love.
I started out writing historical romance after reading 
my first romance novel at 13. During my senior year 
of college, my dad passed away unexpectedly and I 
stopped writing for about five years. The desire was 
there, but no stories came to me. In late 2008, I set 
my mind on writing, joined a local writer’s group, a 
couple of online groups, started a blog, and I’ve been 
penning novels ever since.
Somewhere along the way my interests derailed from 
historical romance to steampunk romance. I became 
enamored with airships, laser pistols, and clockwork 
cars. I wrote the original draft of my debut novel, The 
Treasure Hunter’s Lady, in a week and three days. It 
was short, not even anywhere close to finished, but it 
was a starting point for a series of steampunk ro-
mance novels.

What made you decide to go the self-publishing 
route rather than the traditional publishing
route?

The first final draft of The Treasure Hunter’s Lady was 
set in Australia largely because I’d written a historical 
romance that took place there and I was enamored 
with the country’s history. Every time I queried an 
agent they immediately turned it down. Agents can’t 
sell a book set outside of American (unless it’s set 
in the UK). I was stubborn about it until I did my 
first live pitch. She was intrigued by the steampunk 
part, but not the setting. I really wanted to please the 
agent, so when she requested the first three chapters, I 
started changing my manuscript to set it in America. I 
made sure to tell her I was perfectly happy to do that, 
but she turned it down because she couldn’t connect 
with my writing. After all that revising, I had a longer, 
better, set-in-the States novel. I was already toying 

with the idea of self-publishing after reading Mark 
Coker’s guide to publishing for Smashwords, but I 
decided to query e-publishers first.
I queried a new e-publishing company and to my 
immense thrill, it was accepted, but like many young 
e-publishers, it had a lot of difficulty opening. The 
plus side was I had an edited manuscript. I’d published 
a couple of short stories to Kindle, Nook, and Smash-
words, so I thought why not learn the conversions for 
a whole book?

What tips or advice would you offer to writers who 
are about to join the self-published
community?

Don’t be afraid. It’s a little bit scary to take all this new 
information you’re learning and try to process it, be-
cause there’s a lot you need to know. It’s really not that 
hard once you get the hang of it. I was lucky enough 
to have a friend who was also learning it so she could 
self-publish her novel as well and we could share tips 
and tricks with each other. It’s a good idea to get in 
with an online community that can help with your 
questions.
Don’t let all the information weigh you down, because 
once you’ve learned and applied it, you really have 
something you can be proud of. 

Can you tell us about some of the hurdles you’ve

overcome on the path to becoming a self-
published author? Did you have any idea at the start 
what the process really would really
entail?

I love writing, but I hate editing. I thought editing the 
novel was the hard part until I started working with 
formatting. I downloaded Calibre to convert my 
manuscript. It comes with a quick start guide already 
downloaded as an e-book in the program, but I 
couldn’t make heads or tails out of it. I had to search 
the internet for an easier to use guide. Once I learned 
how to use the program step-by-step, I realized that it 
wasn’t so bad. Trying to process all that information 
was the hardest part. All the while, I was so busy 
designing a cover and formatting, I never even stopped 
to consider marketing.

As a self-published author, how exactly do you pro-
mote your books? What kind of marketing do you
do?

One of my critique partners told me a self-published 
friend of hers said getting lots of blog spots is a key 
to reaching lots of readers. I begged and traded spots 
on my own blog to get as many interviews and guest 
columns as I could for the first three months after The 
Treasure Hunter’s Lady came out. I learned how to use 
HootSuite, which in the middle of 2011, I had no idea 
what that was used for. I spoke to my writer’s group 
about self-publishing and we had a lot of guests that 
day. I spend a lot of time on Facebook, started a fan 
page there and I joined Google Plus as soon as I could 
and recently started a page there for my series. I like 
Google Plus because my blog posts go there immedi-
ately after they’re published. Goodreads still baffles me. 
I have no idea how to connect with readers on that. I 
still have a lot to learn about it. This year for my writer’s 
group annual conference, I printed 3 x 5 notecards with 
my book cover, put the blurb on the back with QR 
codes and purchase links and had them put in the swag 
bags, so I know I reached at least 60 people there. Blog 
hops are also a big draw for readers because I try to g
ive something away each time I do a hop. 

Beyond your marketing efforts, how do you connect 
with your readers?

I learned at a conference a year or two ago that 
blogging is important. I started posting a least three

times a week. Sometimes it’s photographs I take when 
I’m f I’m walking, or when I see unique pieces at stores 
and flea markets. I try to schedule guest authors on 
Wednesdays, and on Fridays I do a post called The 
Friday Five. Sometimes it’s motivational quotes, or 
reasons why I’m writing a certain book, music or 
books that inspire me, sometimes it has to do with 
historical facts. When I released The Treasure Hunter’s 
Lady, I did character interviews, profiles, showed the 
cover and the blurb, just tried to get potential readers 
interested in the book. I also do guest blogging at two 
different blogs each month.

Do you have any upcoming projects that you are cur-
rently working on and are willing to share with us?

September 17th is the release date for the second book 
in the Legends and Lovers called The Sky Pirate’s Wife. 
The hero is one of the secondary characters from The 
Treasure Hunter’s Lady. Here’s the blurb:

After a tragic airship wreck, Captain Alwin van 
Buren makes a drastic decision to obtain a wealthy 
bride in order to save his flagging business. He 
meets his match in Sophie Barnes, heiress to an air-
ship empire. After he seduces her and ensures their 
marriage—igniting a rivalry with her godfather—
he learns the green-eyed beauty is as headstrong as 
he is.
Sophie knows Van Buren’s reputation based on a 
series of dime novels written about his adventures. 
Determined to be more than an end to a means, 
she despises him for luring her into marriage. In 
fiction, he’s a no-nonsense captain on the verge of 
piracy, but the flesh-and-blood man wins her heart 
by proving she’s worth more to him than her money.
 Their love is threatened when Sophie learns Van 
Buren’s airship accident was a result of mythical 
creatures. Winged predators that appear to have a 
grudge against him, a fact he deliberately hid by ac-
cusing her godfather of sabotage. If she can forgive 
him for that, they still have to face the danger when 
they’re cornered and at the mercy of beasts and the 
evil that controls them. The real test comes when 
Van Buren is asked to make a sacrifice that could 
destroy them both.

I have the third book finished and will hopefully have 
it ready for publication in Spring 2013.



Do you have a favorite book or character in a book 
that inspired you to write?

The book that really pushed me toward writing was 
Harold Bell Wright’s The Shepherd of the Hills. It’s a 
great blend of genres from mystery to romance to a 
ghost story.

Links: 
Blog - http://havenovelwilledit.blogspot.com
Personal Facebook - http://www.facebook.com/au-
thorallisonmerritt
Facebook fanpage -http://facebook.com/allison-
mwrites
Twitter - http://twitter.com/allison_merritt
Google Plus - http://gplus.to/AllisonMerritt
Amazon author page - http://www.amazon.com/
Allison-Merritt/e/B006LZV3QS/ref=ntt_athr_dp_
pel_1 

Being Your Own Boss by Donna Cummings
When I had my own business, people would always say, “It must be 
nice to be your own boss, and set your own hours.” I always agreed, 
because it is nice to be the boss of me, although when I’m the boss 
and employee, it’s hard to know who to blame if things don’t get done! 
However, setting my own hours was completely different than what 
people imagined. I know they thought I rolled out of bed at noon, 
pushed papers around for an hour, had a nice long lunch, and then 
left work early. The reality is I’d jump out of bed early, work 12 to 14 
hours, forget to eat lunch, and then bring tons of work home.
But you know what? I loved it. It’s some of the hardest work I’ve ever 
done, but I was still excited each day to get going on my latest project. 
I also had a real sense of accomplishment because I wasn’t just filling 
the hours in a day, waiting for quitting time.
Being a writer is very similar.
I get to be my own boss again -- or at least that’s what I tell myself. 
The characters actually run the show, but we all pretend I’m the one 
making the important decisions. I’m setting my own hours too. Well, 
sort of. That contrary muse Endora likes to work odd shifts, usually 
appearing after I’ve given up on her for the day, or when I’ve fallen ex-
hausted into bed. I’m hoping I can get her to change her ways during 
her next performance review. Wish me luck.
If being a writer is akin to owning your own business, then self-publishing is like having a whole conglomerate 
of businesses. In addition to writing books, there’s also editing and revising and marketing and promotions and 
social media and. . .well, there’s no need to set your own hours because there are barely enough of them to get 
everything done each day.
But what an exciting time to be your own boss! 
You can decide when your book is ready to be released, and get it published on multiple platforms in a relatively 
short timeframe. You can do blog tours to expose your book to new readers, while developing relationships with 
other writers and book bloggers and reviewers. You can instantly change the price or the cover of your book to 
impact future sales. 
You can even choose traditional publishing avenues and newer digital-first publishers in addition to, or instead 
of, self-publishing. 
The best part is that you get to decide what is best for your writing business.
That’s why you’re the boss. 

Bio: I have worked as an attorney, winery tasting room manager, and retail business owner, but nothing beats the 
thrill of writing humorously-ever-after romances. Currently I reside in New England, although I fantasize about 
spending the rest of my days in a tropical locale, consuming mojitos for breakfast and wearing flip flops year-
round. 
In 2011, I self-published Lord Midnight, a Regency historical, and Summer Lovin’, a contemporary novella. I Do. 
. .or Die, a romantic comedy, will be released in December, 2012 by Crimson Romance. A contemporary novella, 
Back on Track, will be published by Samhain in April, 2013.
Where to find me: Website ~ Pinterest ~ Twitter ~ Goodreads ~ Facebook
Buy links:
Lord Midnight, a highwayman driven by revenge, and the woman who steals his heart, available at Amazon, 
Barnes & Noble, and Smashwords 



A dream and enough determination, grit and discipline to get there.  A backlist doesn’t hurt either.  OH and if 
you’ve got a background in marketing that will come in handy.

Most writers don’t think that their path to the good life of writing full time will also have to include either de-
signing their own cover or haggling with editors or begging for reviews.  Most writers I know would rather just 
write.

I, like many others, years ago turned my nose up at indie publishing.  I’ll I’d heard of were the vanity presses and 
I didn’t want any part of that.  I dreamt of meetings in New York with my publisher chatting about my latest best-
seller.  And dreamt about how supportive and nurturing my publisher would be.  Uhm…yeah…feel free to laugh 
here.

I know, I know.  How naïve I was?  I didn’t for a second think about the mountains, and I mean literal mountains 
of rejection letters.  Nor did I think about the truth about publishing (That it’s a business like everything else.)  
And frankly I wanted someone to tell me how fun my books were and how everyone wanted to read them.  Yeah 
I know, I needed help.  I thought I needed the gatekeeper to be proven…even to myself.

That is until Amazon launched Kindle Direct Publishing.  I’d just gotten my first contract with a small but re-
spectable publisher and signed my contract barely doing the math of earnings on a $14.99 print book (About 
a dollar, less if you include fees)  It didn’t matter because I finally had a publisher who was going to nurture 
me… Except that’s not quite how it happened.  And I heard stories of authors who’d struck out on their own and 
were—gas—making money.  Not Amanda Hocking Numbers, but still enough for mad money.

I wrote a little novella that had been rejected by many, but  finally had interest from a big publishing house. You 
know the wait times on these things, and being impatient I thought what the hell?  What’s the worst that could 
happen.  

The worst that could happed was I had to do some learning.  I scoured sites looking for good editors at a reason-
able cost.  Since I don’t know my way around a PSD I found a over artist and went through a surprisingly gruel-
ing editing phase (mush like my small press)  Next thing I knew, I had a book ready.  In two days, I made of of 
Amazon’s best seller lists in the Superhero category (And for a very brief blip of a second, I made the Romantic 
suspense category best seller list too.)

Holy Smokes.  I had no idea that could happen.  It wasn’t about the money.  As it was an experiment, I priced at 
$0.99.  I cared about the readers.  People with my book on their Kindle, ready to read.  Wowsa!
I had no back list, but I saw the path.  I was already doing all my marketing for my one book and my publisher 
was seeing the profits (If any).  Why not work for myself.

In the last year I’ve learned so much about staying on target, Treating this as the job it is, how to work with the 
best cover artists around.  How and when to ask for help.  The business side is grueling, but so worth it.  Social 
media is a killer, but there are plenty of small PR companies willing to help you for a bargain.  I joined a street 
team of authors just like me with great ideas and always with a willingness to help answer a question or tweet on 
my behalf.

It’s been a wild ride.  But I wouldn’t go back to my previous delusions for anything.

What does it take to go indie?
by Nana Malone



        Kallypso      Masters        Kallypso                    Masters
Can you please tell the readers about yourself and the types of books that you write?

As a reader and a writer, I’ve always loved the Romance genre (I need the assurance of a happy ending in what 
I read) and have written stories in the genre since my sophomore year of high school. In the 1980s and 1990s, I 
focused on learning my craft. I think I was close to being ready to submit something to a publisher, then got cold 
feet and decided to pursue a journalism degree. In 2009, after years working as a technical editor/writer, I felt the 
urge to be creative again and attended a workshop hosted by the Kentucky Romance Writers (KYRW, a chapter 
of the Romance Writers of America, or RWA). This is when I learned about how hot erotic romances were. These 
didn’t even exist the last time I’d been involved in the RWA community. Several writers there were saying they 
were making a very good income writing them. (This was a time when most romance writers published for the 
love of writing and having someone read their books—the majority certainly didn’t make money doing it.) 
This new-to-me genre intrigued me, so I went home to see if I could write one. I finished it in less than a month, 
submitted it to Samhain Publishing for an anthology call, and was sent a “good” rejection, saying it didn’t work, 
but to send them something else. Then I read Cherise Sinclair’s Club Shadowlands and fell in love with the 
BDSM subgenre of erotic romances in particular. The next month, I wrote Nobody’s Angel. I was hooked on this 
subgenre as both a writer and a reader. But then life intruded and I became consumed by my now full-time day 
job, so romance writing went onto a back burner yet again. 

What made you decide to go the self-publishing route rather than the traditional publishing route?

Need. In mid April 2011, when I hit my stressed-out, frustrated max 
at the day job, I quit giving them three weeks’ notice. I’d sent out four 
applications in the months prior without even a nibble, so I knew jobs 
were scarce. But I just couldn’t continue to let the life be sucked out of 
me by this “shadow artist” job, as described in The Artist’s Way (TAW), 
by Julia Cameron. (Actually, it was a TAW workshop in late March that 
made me realize this and gave me the courage to quit.) One of the tools 
of TAW technique is to write three journal pages each morning. After a 
few weeks of dull diary-type entries, characters started popping up on 
the pages. Then bits of a plot. Slowly, my creativity re-emerged.
I talked my husband into having us live off retirement savings for a year 
(about 15 years before he’d wanted to tap into our life savings) so that I 
could take advantage of my unemployment (albeit by choice) and pursue 
my life-long dream of writing full-time. I had to find success fast. Then 
members of my KYRW chapter started sharing in the e-mail loop about 
self-publishing. Of course, with only one year to prove myself, the Big 6 
in New York and most small e-publishers were out of the question. By 
the time I played the submission/rejection tango, even if accepted

right away (which rarely happens), it still would have been a year before I’d see my book published and another 
six months to a year before I’d see any income. I didn’t have 18 months to make a living—only 12. So, self-pub-
lishing seemed the only way to go. 
I received a lot of reinforcement for my decision that month from national media. The Wall Street Journal and 
the Washington Post had articles touting the success stories of Bella Andre and John Locke (author of How I 
Sold 1 Million eBooks in 5 Months). About this same time, I attended a meeting of KYRW and heard Donna 
McDonald, a recently self-published author, tell about her experience in this publishing revolution. Her numbers 
weren’t anything like Lock’s and Andre’s, but already she was doing better than some who had been with small 
e-publishers for a while. Self-pubs don’t have to sell nearly as many books as those with publishers to make the 
same or more in royalties, because we get to keep 60-70 percent of the book’s list price, which is unheard of for 
authors with publishers. We also can price our books much lower that publishers do, making them more afford-
able to readers on a budget.
Donna reported her sales and the number of downloads of her free book were increasing steadily over the first 
few months, and she was convinced she’d be able to make a living off writing after a year, too. She gave me the 
confidence (and lots of moral support and professional advice) to take the plunge. 

What tips or advice would you offer to writers who are about to join the self-published community?

Make sure you are ready to be published before you take the plunge. I 
had written eight partial manuscripts and had been working to learn 
the craft of Romance writing since the late 1980s. So, when the op-
portunity to self-publish came along, I was at a place where I probably 
would have been able to sell to a publisher, if I’d chosen to go that route. 
If you aren’t sure, hire an editor who will give an honest assessment, 
take online classes, join a local writer’s group, take an adult-education 
or college course on writing in your genre, or find a critique partner 
who is a good writer, honest, AND good at helping others hone their 
craft. The last thing you want to do is ruin your name by putting out 
writing that isn’t polished and ready.
Network with other self-published authors, either online or in your 
community. Donna McDonald and I have both since left Romance 
Writers of America (it has a long way to go in recognizing this publish-
ing revolution as something it needs to support, not treat as an ugly 
step-sister). Donna founded a group of self-published authors called 
the Kentucky Indie Writers (with a blog at http://kentuckyindiewriters.
blogspot.com, where we share tips on self-publishing and marketing 
with others). We meet monthly to share marketing advice and tips, do 
demonstrations on the overhead projector (e.g., how to upload to 



Kobo), and support each other. Most of us have self-published something already, one’s a cover artist, and others 
are working on completing what they plan to publish. 
I also highly recommend the online IndieRomanceInk on Yahoo Groups. And I’ve been incredibly blessed with 
knowledgeable friends (e-publishers and writers) online and in real life who started blazing the trail of upload-
ing books to Amazon, Barnes & Noble, and Smashwords months and years before I struck out on this journey. 
Write a marketing piece that introduces you to readers. This needs to be free or inexpensive and is primarily a 
means to introducing readers to your style and possibly your series. Mine started out as a marketing-piece no-
vella with gut-wrenchingly emotional prequels to my first three romances, but after my editor worked with me, 
it became a 58,000-word novel, Masters at Arms, that sucks readers into my world and usually has them reading 
all available books in the series non-stop over the next several days. Just because it’s free or inexpensive doesn’t 
mean it shouldn’t be your best work. (Sidebar tip: I do not recommend Amazon’s Select plan, because I don’t 
want them to have a monopoly—and then lower their 70-percent royalty rate—nor do I want to deprive Nook 
readers of getting to read my books in a timely manner. But, if you choose to go that route, they let you offer 
your book free for a limited number of days each quarter. However, in the experience of my fellow successful 
KIW authors who tried it, they do better making their marketing piece free forever, too.) Just don’t make any-
thing free until you have at least one (preferably two) other books out or ready to go out immediately, because 
readers often forget you quickly (unless you hook them, as Masters at Arms does) and you want them to be able 
to buy something immediately after finishing the marketing piece, if they enjoyed it. (A sidebar tip: To make a 
book free at Barnes & Noble, you must distribute it through Smashwords. To get the price of a previously-priced 
book lowered on Amazon, lower it at as many other distribution channels as you can first, then ask readers or 
friends to report the URLs for the lower prices. Amazon usually matches the price within days of those reports. 
In the two months since Masters at Arms went free on Amazon, I’ve had 50,000 downloads (and unknown num-
bers at my other distributinochannels). My monthly income more than doubled immediately. (I grossed $51,000 
in June and July. If I were under contract with an publisher, I’d be lucky to see $5-10,000 of that, but I wouldn’t 
get paid any of it for 3-10 months after Amazon and Barnes & Noble would pay me.) 
Hire the best editor you can afford and ask for a sample edit. This will be your greatest investment initially and 
shouldn’t be scrimped on. Ask for recommendations from other writers and then ask that editor for a sam-
ple edit of your first chapter or however much they will agree to sample edit so you can see if the two of you 
mesh. Try to find an editor familiar with your genre or subgenre, even if you do want to break the rules (as you 
should). You’re looking for someone who will give you substantive feedback about your plot, character develop-
ment, pacing, and the book as a whole, not just a proofreader to catch typos. My editor tells me what’s missing—
and sometimes what should be missing—and helps me improve the quality of my books immensely. 

 I also hired a line editor for my fourth book, because it’s always good to 
have another set of eyes to look it over a couple more times before you 
publish. I’m hoping for a near perfect first-upload this time! (It really 
is hard not to want to put the book out when it’s done, but take time to 
proofread carefully.) Two tips I’ve learned that catch many errors is to read 
it aloud (great to catch repetitive words and typos that you might miss 
otherwise) and download it to the Kindle or Nook to read it.
Find beta readers with an expertise in what you write who will read it and 
advise you on ways to improve. Many authors focus on betas just for the 
overall feel of the book, but having someone who can help with the facts 
or realism (if applicable) is important, too. Among my beta readers, I have 
a Dom and several submissives who live the BDSM lifestyle, a clinical psy-
chologist, a retired Marine master sergeant, and others who read my book 
in advance of publication to make sure I got my research and facts straight 
and that the characters are likeable and the story compelling. 
Don’t pin yourself down to deadlines, even if you have always been able to 
write fast before. Wait till you get to line edits and can reasonably predict 
the next book. Life happens - or you just get knocked in the teeth by the

story that’s hard to tell. (I’m still learning from that mistake on my fourth book!) If you do mess up, just tell the 
readers why, as I did in a blog and Amazon discussion post in late June. I’ve learned that most readers would 
rather wait for a well-written and thoroughly edited book than to have you just meet your deadline with a medi-
ocre and rushed one.

Can you tell us about some of the hurdles you’ve overcome on the path to becoming a self-published author? 
Did you have any idea at the start what the process really would really entail?

The biggest hurdle was to ignore the advice of those who are with publishers and do what I feel in my heart read-
ers will want. For decades, New York publishers defined what a Romance novel should be, but I wanted mine to 
stand out and be different. Among the rules I’ve broken include putting out a prequel before the actual Romance 
books, having characters recur in stories after their happy endings to deal with additional problems in their rela-
tionships, leaving readers with cliffhangers to set up the next book or books in the series, and writing the stories 
in a way that they can’t be read with the same enjoyment as stand-alone novels. My readers love all these things 
about my books, though, and I think my realistic approach to Romance keeps them wondering what will happen 
next. I can’t write to a formula or follow a romance arc. A reader I had lunch with today said she loves how the 
“black moment” in my books just happen when she least expects them. 
With a great financial success and my first year under my belt (I knew within nine months of quitting my day 
job that this was going to be a viable career), I can see that I made all the right decisions. 
Now I’m constantly trying to convince my fellow authors to stop pursuing the next (or first) publisher’s contract 
and to just give self-publishing a try with their next book or series. The process is only as scary as you want to 
make it. There are professionals you can hire to do the things you can’t (cover art, formatting, promotion). 
Expect sales to be slow at first. By the third and fourth, sales exceeded my expectations ($3,000-$5,000 gross). By 
the fifth month (following the release of my third book), I was grossing five figures. Not everyone gets there that 
quickly, but I know others who have by the sixth month, as well.

As a self-published author, how exactly do you promote your books? What kind of marketing do you do?

I talk on Facebook. Well, that was my primary strategy from May 2011 to 
March 2012 anyway. I don’t mean posting “look at this review” or “buy 
my book” updates, but I actually engage with readers. With a name like 
Kallypso Masters, readers don’t expect you to be real. Anything I can do 
to make myself more real to them—like using the nickname Kally and 
showing that I have my ups and downs in life, too—they are surprised. 
Let them know you’re a real person, not an Author with a capital A. I 
share my writing journey (readers find authors a mysterious breed and 
love hearing what we’re doing on the writing front); my professional and 
personal triumphs and sorrows; my likes and dislikes. I don’t spend a lot 
of time telling people what I just ate or the more mundane parts of my 
day. 
Then, in March 2012, I hired a Personal Assistant who began the market-
ing strategy for me. She started my newsletter, Web site, and street team 
(mailing them items to hand out to their friends they wanted to tell about 
my books). She was a big help to me at the Romantic Times convention 
and keeps track of my blogging obligations. She also set up an 11-stop 
blog tour for me in June. 
I’ve paid for a few ads, but most of my efforts haven’t cost anything 
but my time. I am on Twitter rarely—usually when I’m trying to avoid 
Facebook, where I have been known to spend too much time. (While it’s 
marketing, it’s so much fun—it sure feels like play!)



Beyond your marketing efforts, how do you connect with your readers?

To me, marketing needs to be the connection with readers, so I don’t see it as a separate thing. Again, I connect 
on Facebook, but also enjoy meeting with readers when I’m on the road. Since April, I’ve met with readers in 
restaurants in Louisville, Chicago, Denver, Nashville, once even at an airport during a layover. 
I encourage published authors to focus their efforts on the Romance-novel conventions geared toward readers, 
rather than conventions geared toward writers. This year I met readers at Romantic Times, Lori Foster’s, Au-
thors After Dark and had a blast. It is so much more important for your career, especially if you’re self-published. 
Always invest in swag that you send to be included in the welcome bags to get your name out. My “Eyes on Me” 
hand fans have been a hit this year. [HEATHER: I’m attaching the image, if you want to include it.] I’ve also had 
pens, bookmarks, and Romance Trading Cards (one per book—although some do one per main character) print-
ed to give away. I’m still thinking about what to include for next year’s conventions. 
I also do a blog (I aim for once a week, but sometimes when I’m doing lots of guest blogs, I let mine slip), and I 
do a newsletter (monthly). I have a Facebook Author Page to post announcements and reviews, but my personal 
wall is where I interact the most. Sometimes I’ll ask readers a question having to do with the series or charac-
ters—either a trivia question (with a prize going to the first to post the correct answer), or a plot/character/detail 
question (such as what should Savannah name her daughter and what is Marc hiding from me). Readers love to 
watch a writer’s process and be a part of the journey. I always acknowledge at the front of the book those who 
helped me in any way, including those who answered questions like these. 
Whenever I receive an e-mail or get a private message on Facebook, I respond. I can’t tell you how many times I 
get a response, “I can’t believe you wrote back to me!” Apparently, a lot of writers don’t take the time to reply to 
direct messages/mail. I could never be that way (unless the message was lost, of course). Sometimes it takes me a 
little while to respond, but I try to. I even reply to the negative mail. One who had complained to me about a typo 
in a book replied, “If I’d known you were going to respond, I wouldn’t have been so mean in my message.” To the 
best of my knowledge, everyone who has ever written to complain to me about something has since sworn they 
have become a lifelong fan, because of the way I handled their concern without getting defensive or arguing with 
them. I’m human. I make mistakes. I also want to learn to from my mistakes. And I can admit I’m wrong—if I 
have to, as Red Green would say. 

Do you have any upcoming projects that you are currently working on and are willing to share with us?

I’ll be working on the Rescue Me series at least through 2013 and probably beyond. Nobody’s Perfect (Rescue 
Me #4) should be out by the time your readers read this interview. (Oh, please, God!) I will then start Nobody’s 
Dream (Rescue Me #5), but can’t promise to get it out this year, given how far behind I am now. 
Nobody’s Perfect is the story closest to my heart, because the heroine is an incest survivor. Also being a survivor 
of child sexual abuse, I have had a very challenging time writing this story, but the process has been cathartic, as 
well. Every day I hear from readers who have been through similar experiences, who tell me they can’t wait to see 
how Savi continues to heal with the help of Damian, the hero (who is a wounded warrior with PTSD). These are 
my two most wounded characters and it won’t be an easy read. One reader said it may take her a year to finish, 
because she’ll have to stop when she has triggers, but she’s determined to read it and see Savi and Damian get 
their happy ending. 
Having readers that connected to your characters and stories (and who are there for you on the days when the 
demons are nipping at your own heels) is more than I ever imagined when I began publishing my books, but so 
many have told me how a character or a book in this series has changed their lives. That’s every writer’s dream, 
to connect on that level with readers. Of course, that also adds a layer of pressure on the writer to keep up to that 
standard and not to let the readers down.

Do you have a favorite book or character in a book that inspired you to write?

Originally, it would be the bodice rippers of the 1970s—Johanna Lindsey, Kathleen Woodiwiss, and the bad girl

Rosemary Rogers. They always had someone tied or chained to a bed and I just loved the non-PC stories that 
meshed with popular women’s fantasies, right or wrong. When New York publishers made Romance writers 
toe the line and be PC, I lost interest in reading them. I continued to try and write them, but could never quite 
finish. Then I heard about Erotic Romance and picked up Cherise Sinclair’s Club Shadowlands (book one in the 
Masters of the Shadowlands series). That was it. I wrote two books in three months after that. I was hooked on 
this genre.

Author Bio:
Kallypso Masters writes emotional, realistic romance novels with dominant males and the women who will bring 
them to their knees. Kally’s characters being their journeys in Masters at Arms, an introduction to the series, and 
recur in each of the following stories. Each novel features a primary couple’s romance, but major events in the 
lives of other characters in the series also occur withint each book. In addition, Kally knows that Happily Ever 
After takes maintenance, so her couples don’t disappear at “the end,” but continue to deal with issues in their 
relationships in later books in the series. 
Kally has been writing full-time since May 2011, having quit her “day job” the month before. Masters at Arms 
was her debut novel (published in August 2011), followed by Nobody’s Angel in September and Nobody’s Hero 
in December. Upcoming books in the series are Nobody’s Perfect (Damián and Savi’s story) and Nobody’s 
Dream (Luke’s story). She also plans  to tell Mistress Grant’s story (Nobody’s Home) and other books in future 
years.
Kally lives in rural Kentucky and has been married for 29 years to the man who provided her own Happily Ever 
After. They have two adult children, one grandson on the way, one rescued dog, and one rescued cat. Then there 
are the now four Doms (Adam, Marc, Damián, and Luke) and one Domme (Grant) who have taken up residence 
in her head.
Kally enjoys meeting readers at national romance-novel conventions, book signings, and informal gatherings 
(restaurants, airports, bookstores, wherever!), as well as in online groups and chats. 



Interview: Denise Grover Swank
Can you please tell the readers about yourself and the types of books that you write?

I’ve been published for a  little over a year and I currently write three genres—urban fantasy/paranormal ro-
mance,  a southern romantic comedy mystery, and a young adult paranormal/science fiction romance. My urban 
fantasy/paranormal romance series, The Chosen, is by far my most popular.

What made you decide to go the self-publishing route rather than the traditional publishing route?

I tried the traditional route first, querying three different manuscripts over two years. I was close with a couple, 
but no one was interested in my rom-com mystery, Twenty-Eight and a Half Wishes, so I decided to try self-pub-
lishing it. I figured I had nothing to lose.  It did better than I expected so I stopped querying  and published my 
other two books. I now have six novels and three short stories published.  
I’ve been named in the Top Indie Authors list four months running, listed in the top 50 and higher and the web-
site i09 named me as  a top self-published fantasy author.

What tips or advice would you offer to writers who are about to join the self-published community?

I’m always amazed at the writers who tell me that they’ve written a book and they’re ready to publish it now. If 
you’re a new author, you need to have your work critiqued by other writers.  I’m not a new author and I still have 
my work critiqued. I know it’s daunting, but trust me, your reviews will be much harsher than anything a cri-
tique partner can tell you. When I use a new critique partner or beta reader, I tell them: Friends don’t let friends 
look stupid in print. You want to hear the criticism this side of publishing rather than on the other.
Once you’ve been assured that your story is solid and your writing is tight, hire a professional copy editor. You 
want your editor with experience and familiar with the Chicago Manual of Style. There’s a lot of people hanging 
out their editing shingles now. Make sure you get a qualified professional. 

Can you tell us about some of the hurdles you’ve overcome on the path to becoming a self-published author? 
Did you have any idea at the start what the process really would really entail?

Actually, it’s a lot more work than I expected. There’s also a lot of overlap with projects. So I find I’m not only 
juggling writing and business, but I’m often juggling stories. But the business aspect has been much more intense 
than I expected. Until last December, I was publishing my books and hoping for the best. But by the end of the 
year, I realized I could actually make money doing this and created a business plan. I spend at least a couple of 
hours a day reading blog posts and articles about the publishing industry, both traditional and self-publishing. I 
also do a lot of my own market research. 

As a self-published author, how exactly do you promote your books? What kind of marketing do you do?

When a new release comes out, I try to sign up for a book blog tour to help promote it. However, I’m finding 
them not as effective as they used to be. But they are a great way to get impartial reviews. And they are a great 
way to get your name out there. Never underestimate the power of name branding.
My most effective promotion to date is running a book for free. My books get thousands of free downloads, and 
the reality is that only a small percentage of readers will probably read the book. But with my The Chosen series 
I have a high rate of buys for the subsequent books. I have a lot of readers who told me that they found me that 
way.
I will also put my books on “sale.”  Everyone loves a sale so I’ll mark down the price of a book for a specific time

period. Unfortunately, Amazon and Barnes & Noble won’t let 
you slash your price. So it’s more difficult to get the word out and 
I have to change the book product description to state that the 
book is on sale and will return to its regular price on a specific 
date.

Beyond your marketing efforts, how do you connect with your 
readers?

I’m on both Facebook and Twitter, but I’m on Facebook much 
more and I encourage my readers to friend me. I love interacting 
with my readers and some have become read friends. I like that 
readers can see that I’m a real person and my personal assistant 
puts my pants on one leg at a time like everyone else.  ;)
I do have a website and a blog but my blogging is hit or miss. I 
also have a newsletter now to help get new  info out to my read-
ers. This summer I posted the link and a password to a new short 
story every month that newsletter subscribers could read on my 
site for free. I also give away an Amazon gift card to one of my 
subscribers every month. 

Do you have any upcoming projects that you are currently 
working on and are willing to share with us?

I’m finishing up Redemption, the fourth and final book in The Chosen series. I’m also working on There, the 
second and final book in my YA series. Remember when I said I work on more than one project at a time? I’m 
working on line and copy edits for Redemption when the editors send it back to me and writing the first draft for 
There.

As for what I’m writing after There,  I’m undecided, but a new 
Rose Gardner Mystery will be soon after that.
Do you have a favorite book or character in a book that inspired 
you to write?

Not a specific one, just books in general. I loved to read when I was 
a kid. I always needed  new books to read. It was only natural that 
all those stories inspired my own stories, which in turn were written 
down. 

Bio & Link:
Denise lives in Lee’s Summit, Missouri. She has six children, two 
dogs, and an overactive imagination. She can be found dancing in 
her kitchen with her children, reading or writing her next book. You 
will rarely find her cleaning.
www.denisegroverswank.com
https://www.facebook.com/deniseswank
www.twitter.com/DeniseMSwank



Welcome to The Editor’s Corner. Whether you are a reader or a writer, I hope this column will provide you with 
some useful information. As a reader, I am sure you are curious as to what your favorite authors go through to get 
their works to you. As a new writer, or a published author, producing the best work you can is always a challenge and 
it is my hope that I can give you some information that will make things easier, or offer some helpful hints, or refresh 
your memory.

Let me tell you a little about Shanon Grey. First, that is my pen name. Why? Because writing in my chosen field, 
having an androgynous name frightened many publishers. So, I found it the perfect opportunity to have a name I 
always loved ~ and Shanon Grey was created. I have been writing and editing for several decades, mostly in nonfic-
tion. When I shifted to writing fiction, it was only natural to shift my editing as well. I thought it would be a simple 
transition. I was wrong. Writing and editing fiction proved to be much more complex. I am still learning. Hopefully, 
I’ll pick up a few things along with you.

I thought I would start with some basics. You have a story. It’s a good story. You want to share it with the world. You 
type it up and start looking for a home for you baby. Let’s start there. Before you do anything, make sure you’ve typed 
it using Microsoft Word. At this time, it doesn’t seem to matter which version you have as long as you can work with 
.doc or .docx files. Most publishers use Microsoft Word and conversion is simpler for them and for you. You may 
send it in an .rtf, but when they send it back for corrections, those will be using Track Changes (99 percent of the 
time), and that’s Microsoft Word. Save yourself some heartache, as well as redoing, and use Microsoft Word.

Next, go to the websites of the places you want to send your work. Be it magazine or literary publisher, they will all 
have their own standards. These are called submission guidelines. Read them. Copy them down. Make sure your 
work follows those guidelines to a “tee.” Nothing gets a “rejection” letter quicker than a sloppy submittal, and in their 
way of thinking, that’s not caring enough to follow their guidelines.

So, you have your masterpiece typed out in a Microsoft Word document, precisely like they want it, and you are 
ready to push the send button. STOP! Before you do anything else, copyright it.
I know, many people say, I have evidence that I wrote it. That’s great. However, will it stand up in a court of law? 
Copyrighting your material is your responsibility. It’s the best $35.00 you can spend. Go to the United States Copy-
right Office, http://www.copyright.gov/, and follow the instructions. If nothing else, it will give you peace of mind.

In the upcoming issues, we will discuss everything about writing and editing, from the very basics of getting your 
story down to working with a publisher’s editor. I hope to have guest authors and editors share their experiences 
with you, to enlighten you to some of the nuances of becoming a published author. I also hope to answer some of 
your questions. It is my intent, after all, to make this column about you and for you. Feel free to send your ques-
tions and comments to: The Editor’s Corner, at Shanon@sizzlingpr.com 

“Writing is a skill, a craft, and an art ~ learn the skill to hone the craft into art.” Shanon Grey

Shanon Grey weaves romance and suspense with threads of the para-
normal. THE SHOPPE OF SPELLS is the first in her series, THE 
GATEKEEPERS, about the quaint town of Ruthorford, Georgia and its 
very special inhabitants. Book II, MEADOW’S KEEP is due out soon.

Shanon spent her life on coasts, both the beautiful Atlantic and the 
balmy Gulf. Hurricane Katrina taught her the fragility of life and the 
strength of friendship, family, and starting over.

She just found out that her son salvaged notes and pags of her original 
novel, Capricorn’s Child, which she thought had been destroyed with 
everything else. (Ironically, a neighbor found her marriage certificate in 
a tree.) She plans to resurrect her original novel one day.
 
She currently lives in Coweta County, Georgia, amidst the lush beauty 
and wonder of the mountains, where her husband fulfilled her lifelong 
dream—to live in a cottage in the woods, where inspiration abounds. 



Interview: Diana Duncan
Can you please tell the readers about yourself and the types of books that you write?

Hi, great to be here! I write adventurous, fast-paced, fun and sexy contemporary romances, paranormal ro-
mances, and romantic suspense novels. But no matter which subgenre I publish, every book includes a hefty dose 
of heart balanced with humor. 
I have a sassy, snarky voice that scares the hell out of traditional editors and agents. I was constantly told to “tone 
it down, make it less hot, don’t let the heroine be so strong, and cut the banter and the humor.” I’m thrilled that 
now I can let my natural storytelling voice off the leash to run wild in my Indie stories. : ) 
I love to write flawed alpha males and strong, capable…and yes, snarky heroines. You won’t find one of my her-
oines standing around wringing her hands and waiting to be rescued. In fact, she’ll be kicking asses and taking 
names in order to save her hero. If you watch the TV show “Burn Notice,” my heroines are very much like Fiona. 
She’s feminine and sexy, and a definite force to be reckoned with. 
Writing is my passion. I pour my heart and soul into every book. When I go through times when I’m not writing, 
I literally feel like I’m missing a limb. And I hope that passion and dedication shows in my books! 

What made you decide to go the self-publishing route rather than the traditional publishing route?

After 5 years of writing and over 100 rejections, I sold a book to a traditional publishing house in 2003…and 
eventually published a total of 6 books there. I learned so much from my fantastic editor about how to revise and 
strengthen a story. Then a new senior editor took over the line I wrote for and despite many conversations about 
what she wanted, her vision for the line remained a mystery to me. I kept trying to please her, kept asking for 
specifics, and writing proposals based on her specifications. 
As I mentioned, I’d received more than 100 rejections before I published my first book, so I can take ‘em. How-
ever, every time I submitted a new story, the new boss sent one after another emails saying, “No thanks, send me 
something else.” Okay. She wanted a female serial killer villain, so I wrote one.  No, instead, she wanted a nat-
ural disaster, so I gave her that. She wanted only stand-alone books, then after I submitted several of those, she 
changed her mind and wanted a series of related books. Oh, and make the heroes military men. No problem. I 
was determined to move forward, so I did whatever was asked of me.
But no sale. 
I was totally bewildered, as was my own lovely editor, who assured me I was turning in the best quality work 
she’d seen from me. I created and wrote 18 story proposals (all with 3 complete chapters and full synopses)…
which all got shot down. 
Finally, my poor battered Muse—who looks just like Vin Diesel by the way—went into a paralyzed coma.
Unfortunately, this happens all the time in traditional publishing, even to well-established authors. Writing is 
subjective and what one editor loves, another hates. A shift in editorial staff can, and has, orphaned dozens of 
authors. And sadly, they don’t come right out and tell the author he/she is no longer on the menu. They just keep 
rejecting until the author gives up. It’s not uncommon or rare, and I’d seen it happen to many talented writer 
friends before me. I just didn’t want to believe that’s what was happening.
I finally bought myself a clue, and stopped beating my head against the brick wall. I walked away from that 
publishing house and spent 19 months finishing my paranormal romance “Sword of the Raven,” (by pulling out 
pieces of my bloodied soul *G*). Then I began marketing it to other traditional editors and agents. 
And collected another butt-load of rejections. “Too sassy, too snarky, too different.” 
In traditional publishing different = the kiss of death. Marketing departments are afraid to take a chance on an 
unproven idea. Who knows, I might be the only living author to be rejected by every trad publishing house and 
agent in New York. *G*
“Sword of the Raven” was the book of my heart, and I knew without a doubt that it was my absolute best word 

date. When nobody wanted it, I crashed and burned. I believed I’d never sell again. I thought my dream was 
dead. There were times I really didn’t think I was going to make it through that horrendous period. There were 
times when I didn’t want to, and a few times I seriously thought about checking-out permanently. I suffered fi-
nancially as well as creatively. It took over three awful, wretchedly painful years to bring Diesel Muse back off life 
support.
In the meanwhile, the wildfire of Indie Publishing had ignited. The hot-blooded Celts in my family tree aren’t 
known for being cowards, so I picked myself up off the pavement and said, “Screw it, instead of trying to please 
editors and agents, I’ll write to please my readers and myself.” 
It took over 6 months after I uploaded my first book for my sales to gain momentum, but readers started finding 
my  books and liking them and spreading the word to each other (wheee!!) Best of all, I’m now writing what I 
want, when I want, as snarky as I want—and I’ve never 
been happier.

What tips or advice would you offer to writers who 
are about to join the self-published community? 

Be as educated and strong in your skills as possible. 
Take writing classes, join writer support groups (online 
and in RL), do your research, and know your business. 
The best story in the world won’t be appreciated if it’s 
slopped together with atrocious phrasing and a clunky 
pace.
Also, never publish an unedited manuscript. Either 
trade services with knowledgeable critique partners or 
invest in paying professionals for editing, proofing, and 
covers…and also for formatting if that’s not your forte. 
Because we are only human, mistakes do slip though, 
but I do hire out for these on my manuscripts and I 
try really hard to put out a tightly-polished, error-free 
book.

Can you tell us about some of the hurdles you’ve 
overcome on the path to becoming a self-published 
author? Did you have any idea at the start what the 
process would really entail?

Well, you read above about my dark and twisty path to 
Indie publishing. After hacking my way through that 
wall of thorns, self-publishing my books seemed 
refreshingly uncomplicated. *G* I’d joined several online self-publishing loops and done thorough research, so I 
(mostly) knew what a wonderful adventure I was heading into. Indie authors have a strong, supportive commu-
nity and other more experienced authors who are willing to help are only an email away. Take advantage of that. 
:)

As a self-published author, how exactly do you promote your books? What kind of marketing do you do?

Book promotion is a bit of an enigma. What works startlingly well for one author doesn’t work at all for another. 
And results can even vary for the same author from book to book. I admit, I’m a Facebook junkie, because I love 
interacting with people and writing is by nature a solitary profession. However, I don’t really think about my FB 
time as “promotion” because I’ve grown to know and genuinely care for many of the friends I talk to, both on



my personal and author page. I have a website of course, which I’ve tried to stock with fun and interesting 
content (half-nekkid kilted hunks, anyone?) and I have a newsletter sign-up to notify readers about new books. 
When I have a free book available, I also list it with the free e-book blogs and newsletters. 
Other than that, I write the very best books I possibly can, and pray that readers will like them and their word-
of-mouth will carry. The more books an Indie author can write, the better he/she usually sells. However, I am not 
a fast writer and won’t sacrifice quality for quantity! I’d rather produce 2 excellent books a year than 4 slapdash 
attempts. I know it’s hard for readers to wait for more books (especially sequels), and as an avid reader myself, 
I sympathize. But I promise, you’ll always get the highest quality stories I can strive to produce in the shortest 
possible timeframe!

Beyond your marketing efforts, how do you connect with your readers? 

I do have an email link on my website http://www.dianaduncan.com and I personally answer every email I re-
ceive. I’m also on Twitter sometimes https://twitter.com/Diana_Duncan   
However, most of my interaction with readers is through Facebook. http://www.facebook.com/pages/Di-
ana-Duncan-Author-Official/207094172638176?ref=hl 

Do you have any upcoming projects that you are currently working on and are willing to share with us?

Sure, thanks for asking! I’m nearly done with “Big Bad Wolfe,” which is the sequel to my romantic suspense 
“Laws of Attraction.” I’m hoping to publish it by the end of September. 
I also have a sequel to “Sword of the Raven” in the pipeline, along with the 3rd  book in my Devlish Devlin Se-
ries, which will be titled “Devil to Pay.”

Do you have a favorite book or character in a book that inspired you to write?

I’ve loved reading all my life, but in my teens, Mary Stewart was the author who completely captured my imag-
ination. I read everything she wrote, rereading my favorites on occasion. I’ve read her “Moonspinners” over 50 
times and try to reread it at least once a year just for fun. I’d venture to guess Stewart’s seamlessly blended combi-
nation of suspense, humor, and romance somewhat influenced my more contemporary, edgier take on that style. 

Anything else you would like to add?

I’d also like to say I’m delighted to be able to offer “Sword of the Raven” free to your readers for two days only, 
Saturday, September 1st and Sunday, September 2nd. Here’s the link to pop over and grab your copy. http://
www.amazon.com/Sword-of-the-Raven-ebook/dp/B005ZVQC4M/ref=sr_1_1?ie=UTF8&qid=1344987028&s-
r=8-1&keywords=diana+duncan+sword+of+the+raven 
Thanks so much for having me, and happy reading! 

Author Bio:
When her dreams of becoming a ballerina were quashed by early-onset klutziness, Diana Duncan took up the 
safer vocation of writing. Her first thrilling masterpiece--written in orange crayon--was titled “Perky the Kitten,” 
and became an instant bestseller with her grandparents.
Her childhood growing up as a military brat gave her the ability to leap into a conversation with anyone, any-
where, anytime...and she always discovers a new friend in the process. This gift of gab perfectly equipped her for 
a career that involves making stuff up.
Di is famous for using seven words when one will do. She wields smart-assery like a samurai sword, and will 
be the first to volunteer in a catastrophe. Of course, she was probably the one who caused the catastrophe. She’s 
fiercely loyal to her friends and family...but in the event of the upcoming zombie apocalypse, she won’t hesitate to 
use them as human shields.

She loves her job as an author, and claims writing is the most fun she’s ever had while wearing her sock monkey 
pajamas. She also enjoys gardening, cooking, and adopting abandoned curbside furniture to refurbish into trea-
sures.
Diana published 6 award-winning books with a traditional NY publishing house before going rogue with Indie 
publishing. 10% of the proceeds of every book she sells is donated to different organizations that serve those who 
are in need, both people and animals.
Di loves to hear from her readers. Write to her at writedianaduncan@msn.com  Join her on Facebook and feel 
free to stop by and ogle the kilted hunks on her website.

Winners:
Kindle Fire or Nook Tablet - Maxie F.
$25 Giftcard - Jennifer P.
$10 Giftcard - Jamie H.
$10 Giftcard - Josh K.

Upcoming Sizzling Scoop Themes:
October – Paranormal 
November – Erotic (warming up a chilly night)
December – Christmas/Holiday
January – Tips & Tricks on writing, publishing, & marketing
 
Sizzling Scoop is open to submissions of articles, blogs, short 
stories, and any other information you think readers would be 
interested in.

If you are interested in being interviewed, submitting a blog, 
article, etc please contact Marissa at marissa@sizzlingpr.com 




